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What Nigerians Do with their Smartphones

The world is fast becoming a global village and a necessary tool for this process is 
communication, of which telecommunication is a key player. Telecommunication tools 
have evolved from a simple communication device for voice calls to complex tools that 
support voice and data services over long distances.

With a growing population currently estimated at about 180 million, Nigeria’s 
telecommunication market, which has continued to remain the top priority for investors 
in the telecoms market, has over 139 million active lines with an installed capacity 
of over 186 million lines. This is the largest telecoms market in Africa. Advances in 
network technology such as the deployment of wireless and fibre technologies have 
led to increased development in the telecom sector. Telecommunication is now less 
about voice and increasingly about data as the new generation in the telecom industry 
in Nigeria is characterised by tech-savvy mobile users. High-speed internet access, 
which has redefined the way mobile users inform, communicate and entertain, has 
greatly influenced what they do with their smartphones.

Original Equipment Manufacturers (OEMs) have transformed the traditional use of 
mobile phones with the introduction of high-tech mobile devices (smartphones) built on 
operating systems like ‘iOS, Android, Blackberry and Windows. Although there have 
been over 130 million actives lines, only about 12 million smartphones were available 
in the country in 2014. The smartphone market in Nigeria, worth $1billion, is made 
up of various brands of high-tech mobile devices such as Samsung, Apple, Blackberry, 
Nokia, Techno, Sony, High Tech Computers (HTC), Huawei and LG. These devices 
have advanced mobile operating systems designed with functionalities that allow the 
mobile user to store information, access the internet, install third-party applications 
and use it as a media player.

Smartphones have a dominant presence in our everyday lives and they are constantly 
transforming how mobile users in Nigeria engage and entertain. According to a 
research conducted by GSMA Intelligence, smartphone penetration is still nascent in 
Nigeria, estimated at 10-15% of mobile subscription and usage is significantly moving 
towards increased screen time with entertainment and social media.

With evolving consumer lifestyle and preferences, increased smartphone penetration 
and advancement in mobile technology/digital landscape, the need for businesses to 
innovate and evolve into more targeted marketing has never been more critical.

Smartphone Users Respond to Key Questions

To understand the lifestyle, behaviour and preferences of smartphone users, an 
interview was conducted in Lagos, focusing on individuals in the age range of 18 to 40 
in key areas on the Island and Mainland. With a fair representation of the different 
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demographics, 60 randomly selected respondents were interviewed, providing valuable 
insights on what they do with their smartphone. Most of the respondents have more 
than one smartphone, specific for different mobile lines and uses.
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68% of the respondents interviewed are between 25 and 34. Analysis of the 
smartphone used shows that 35% use an iPhone while 34% use an android-based 
smartphone such as Samsung, Sony, HTC, and Techno. Although blackberry had been 
a popular smartphone in the past, today only 28% of the respondents use a blackberry 
smartphone; as mobile users are more inclined towards using more sophisticated 
mobile devices. Only 3% of the respondents use the Windows phone (Nokia) making it 
the least smartphone used. 

Social networking on mobile devices is on the rise 

Social media has been embraced as a tool for change and has proven to be a powerful 
alternative to conventional media. More and more people are seeking out suitable and 
accessible means to be part of this new ecosystem and mobile phones are becoming 
the device of choice. Analysis shows that social networking has the most activity 
done on the mobile phone as mobile users are constantly interacting real-time over 
applications such as instant messaging. This mobile trend is further proven by the 
strong adoption of instant messaging applications from social media giants such as 
BlackBerry, Facebook and Twitter.

Activities Conducted on the Smartphone
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Average time spent on smartphone daily is high

With the growing penetration of smartphones in Nigeria, mobile users are spending 
more time using them and the time spent using them now exceeds usage of computers, 
especially among the youth. Analysis from the survey revealed that more than 60% of 
the respondents spend over 10 hours daily on their smartphone. 

Smartphone users do not seem to be able to stay away from their phones, as they 
access it multiple times in a day. According to a study conducted by Nielsen to assess 
how smartphones are changing consumers’ daily routines around the globe, U.K. 
smartphone users accessed their handsets an average of nine times a day, nearly twice 
as often as they did at the start of 2013 (5.5 times per day). From our study, respondents 
interviewed, especially the youth, indicated that they access their smartphones within 
10 minutes of waking up and an average of 10 times a day. Entertainment and media 
apps are constantly keeping smartphone users glued to their screens, making up the 
lion’s share of the time spent using their phones. 44% of the time is spent using social 
media apps, 23% is spent accessing entertainment and 12% is spent playing games.
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The Smartphone is Mostly Used On The Go

Analysis of the survey reveals that there is a new trend of using smartphones on the 
go. Of the respondents interviewed, 41% use their smartphones on the go e.g. on their 
way to the office/home and while in traffic; and 35% use their smartphone mostly at 
work. 
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Those that spend more than 15 hours daily on their smartphones do so mostly on 
the go.  The most common sentiment that can describe this prolonged attachment to 
the smartphones is one of “connectedness”. This connectedness fueled by smartphone 
use is followed closely by excitement, curiosity and productivity. Smartphones have 
become pocketable personal computers rather than cell phones.

iPhone Users Spend the Most on Data

Analysis from the study also revealed that 45% of the respondents spend between 
N2,000 and N4,000 on data. Smartphone users interviewed indicated that they cannot 
do without access to the internet on their phones. iPhone users spend the most on data 
as the study showed that 70% of them spend more than N6,000 monthly on data for 
the smartphone. 

Conclusion

The smartphone is the mobile device for the Nigerian youth as more than 70% of 
respondents consider it central to their life. Results from the study shows that the 
average Nigerian youth has used his/her smartphone in the last 30 days to perform at 
least one of the following activities:

• Coordinate a conference call or schedule a meeting or get-together 
• Get up to the minute traffic report 
• Get directions to a desired destination
• Campaign during elections and monitoring the outcome of an election process
• Get update on results of a particular sporting event
• Get up to date information on events and happenings around the world
• Get help in an emergency and other situations
• Conduct an online transaction through their internet banking application

More smartphones are being used by the Nigerian youth every day, and the growth 
is driven by consumers’ constant connection to entertainment and media apps. 
Businesses seeking to capture the youth segment could develop targeted marketing 
activities channelled through the smartphones. Brands seeking to build customer 
relationships could leverage the available channels on the smartphone to deliver 
customized messages to their target customers.
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